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_____________________________________________________________________________________________ Abstract  
The article is devoted to the consideration of socio-economic aspects of the development of urban tourist destinations. A city as a 
tourist destination is a settlement that possesses a sufficient number of tourist and recreational resources, social infrastructure 
facilities, at least one type of transport accessibility, positioning itself as a tourist center within the state to which it belongs. 
Measures for the development of the tourist and recreational sector in tourist cities should provide for a comprehensive solution 
to the priority problems of the urban development and main tourist zones of cities, further strengthening tourist, excursion, and 
sanatorium-resort services, expanding the range of recreational and tourist services and creating an appropriate material, technical 
and personnel base, increasing the volume of income from all type tourist activities in contemporary conditions. 
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ASPECTOS SÓCIO-ECONÔMICOS DO DESENVOLVIMENTO DOS DESTINOS TURÍSTICOS URBANOS 
 

______________________________________________________________________________________________ Resumo 
O artigo é dedicado à consideração dos aspectos socioeconômicos do desenvolvimento dos destinos turísticos urbanos. Uma 
cidade como destino turístico é um povoado que possui um número suficiente de recursos turísticos e recreativos, instalações de 
infra-estruturas sociais, pelo menos um tipo de acessibilidade de transportes, posicionando-se como centro turístico dentro do 
estado a que pertence. As medidas para o desenvolvimento do setor turístico e recreativo nas cidades turísticas devem 
proporcionar uma solução global para os problemas prioritários do desenvolvimento urbano e das principais zonas turísticas das 
cidades, reforçar ainda mais os serviços turísticos, de excursões e de sanatórios-resorts, expandir a gama de serviços recreativos 
e turísticos e criar uma base material, técnica e pessoal adequada, aumentando o volume de rendimentos de todo o tipo de 
atividades turísticas em condições contemporâneas. 
 

Palavras-chave: Turismo; Destino; Cidade; Economia; Recursos. 
 

ASPECTOS SOCIOECONÓMICOS DEL DESARROLLO DE LOS DESTINOS TURÍSTICOS URBANOS 
 

_____________________________________________________________________________________________ Resumen 
El artículo está dedicado a la consideración de los aspectos socioeconómicos del desarrollo de los destinos turísticos urbanos. 
Una ciudad como destino turístico es un asentamiento que posee un número suficiente de recursos turísticos y recreativos, 
instalaciones de infraestructura social, al menos un tipo de accesibilidad de transporte, posicionándose como un centro turístico 
dentro del estado al que pertenece. Las medidas para el desarrollo del sector turístico y recreativo en las ciudades turísticas 
deben prever una solución integral de los problemas prioritarios del desarrollo urbano y de las principales zonas turísticas de las 
ciudades, reforzando aún más los servicios turísticos, de excursión y de sanatorio-balneario, ampliando la gama de servicios 
recreativos y turísticos y creando una base material, técnica y de personal adecuada, aumentando el volumen de ingresos de 
todo tipo de actividades turísticas en las condiciones contemporáneas. 
 

Palabras clave: Turismo; Destino; Ciudad; Economía; Recursos. 
 
 
1 INTRODUCTION 
 

In the era of mobility and increased speed of 
movement, tourism is becoming increasingly 
developed. Tourism is stimulated by the national 
economies of the countries where it is one of the 
leading branches of the economy and is carried out by 
tourists who seek to broaden their horizons, get 
acquainted with other cultures and peoples, actively 
relax, recover, have fun, or simply follow modern 
fashion trends (Choi et al., 2022). 

Currently, tourism remains one of the constantly 
dynamically developing economic sectors with high 
potential and significant prospects. It would seem that 
tourism has a spontaneous character; however, in fact, 
it is characterized by certain directions of tourist flows, 
which form tourist regions and centers (Lee & Li, 2019). 

In this context, tourist centers represent local 
territories that enjoy special attention and popularity 
among tourists and concentrate a significant tourist and 
recreational potential (Ksenofontova et al., 2021). This 
applies to urban settlements, including megacities, 
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whose functions are not only of exceptional national, 
regional but often of planetary importance. 

Besides, in the context of rapid urbanized 
processes and the growing role of cities in the life of 
society, it is important to preserve and increase the 
tourist and recreational potential, which requires 
significant research in this area (Santangelo et al., 2018). 
Cities remain a special form of social organization. 
People live, work, and have a rest in cities. 

A single city is a tourist destination for those people 
who do not live in it. The city is one of the most difficult 
centers of human life (Yang et al., 2022). It represents an 
arena of political, economic, and social processes taking 
place in the modern world, a place of concentration of 
important values obtained by human labor. 

Cities are complex systems that include territory, 
population, production, natural and labor resources, and 
infrastructure (Samadi Parviznejad & Akhavan, 2021). 
They should exist in harmonious interaction and 
complement each other.  

At the same time, the city, as a tourist destination, 
is a settlement that has a sufficient number of tourist and 
recreational resources, institutions of social 
infrastructure, at least one of the types of transport 
accessibility (airports, railway stations, bus stations, 
highways) positioning itself as a tourist center within the 
state. 
 
2 LITERATURE REVIEW 

 
The study of issues related to the development of 

tourism has found reflection in the works of Adashova 
(2019), Vishnevskaya (2020), Evsyukov (2019), 
Koroleva (2019), Molchanova (2020), Petrenko (2020), 
and others.  

Adashova and Rogoten (2019) understand an 
urban tourist destination as an urban area that has a 
certain attraction for tourists. Vishnevskaya (2020) 
notes that urban tourist destinations are places in cities, 
visiting which leaves tourists with a variety of 
impressions, experiences, and emotions. 

Evsyukov and Gomilevskaya (2019) give the 
following definition of an urban tourist destination: it is a 
physical space within the city where the visitor spends 
time. It contains tourism products, such as services and 
attractions, and tourism resources. This space has 
physical and administrative boundaries that determine 
the way it is managed, as well as objects and 
perceptions that determine its market competitiveness. 

Koroleva (2019) defines an urban tourist 
destination as a territory that offers a certain set of 
services that meet the needs of tourists and satisfy their 
demand for transportation, overnight stay, food, and 
entertainment. The researcher also distinguishes the 
so-called primary urban destination, which is the main 

purpose of the trip, and the secondary urban 
destination. 

There are two approaches to the definition of an 
urban tourist destination: geographical and client-
oriented. According to the first approach, an urban 
tourist destination is an urban area with certain tourist 
resources (Molchanova, 2020). 

The client-oriented approach considers that this 
urban area should still have a certain attractiveness for 
tourists (Petrenko, 2020). 

We adhere to a client-oriented approach, 
according to which an urban tourist destination is an 
urban area that is attractive to tourists and has the 
necessary infrastructure to provide accommodation, 
food, transport services, entertainment, attractions, and 
information and communications systems. 

However, despite significant scientific research 
on this problem, factors that influence the choice of a 
tourist destination based on ratings, as well as urban 
development activities to increase excursion 
attractiveness, require an in-depth study. 

 
3 METHODS 
 

The study was conducted in 2021-2022 in the 
following universities: Russian State University of 
Tourism and Service, Moscow Polytechnic University, 
Russian State Social University, and Russian State 
University of Transport. 

The theoretical and methodological basis of the 
research includes an abstract-logical method, methods 
of induction, deduction, analysis, synthesis, and 
systematization, used to substantiate approaches to 
the development of urban tourist destinations. 

The selection of sources was carried out 
considering the socio-economic aspects of the 
development of urban tourist destinations. We used 
statistical data of state bodies, legislative and 
regulatory documents governing the urban tourist 
destinations functioning, as well as the results of 
conducted scientific research (Agamirova et al., 2017; 
Markova et al., 2021; Solomina, 2016). 

The main research method was the method of 
ranking capital cities, which included the formation of a 
rating based on internal and external factors of tourism 
development in European capitals. The rating included 
37 European capitals: Paris, London, Rome, Berlin, 
Moscow, Madrid, Amsterdam, Athens, Vienna, Prague, 
Budapest, Stockholm, Helsinki, Brussels, Warsaw, 
Copenhagen, Lisbon, Oslo, Bucharest, Belgrade, Bern, 
Zagreb, Valletta, Dublin, Riga, Bratislava, Tallinn, 
Vilnius, Sofia, Chisinau, Podgorica, Minsk, Sarajevo, 
Tirana, Ljubljana, Reykjavik, Skopje. 

This rating consists of elements, such as a score 
based on the features of the natural and geographical 
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location, the historical prerequisites for their 
formation, the number of tourist attraction objects 
(historical and cultural potential), the number of 
tourists infrastructure objects, as well as considering 
the factors of tourism development. 

The main internal (endogenous) factors include 
logistics, seasonality, promotion of private tourism 
business development, increasing consumer 
awareness and changing their demand, increasing the 
importance of mass media in advertising and tourist 
services promotion, providing the tourism sector with 
personnel, increasing the role of coordination of tourism 
activities and monopolization processes. 

External (exogenous) factors are natural-
geographical, social, demographic, integration 
(globalization), political-legal, technological, 
environmental and cultural-historical aspects. The 
score based on the features of the natural and 
geographical location was considering mainly the 
location of a particular capital on the sea coasts or 
rivers, and always acted as one of the significant 
factors of the survivability of a settlement at a given 
geographical point. 
 

4 RESULTS 
 
4.1 Characteristics of the object of study  

 
The city is a complex multifunctional system. The 

functions of cities as tourism centers include general 
features, such as administrative-political, cultural, 
scientific, organizational, transport, industrial, trade and 
distribution, and financial.  

Besides, they are characterized by exactly tourist 
and recreational functions, as well as some specific ones 
related directly to tourism, such as the presence of 
monumental architectural landmarks, the presence of 
the historical city center (in metropolitan cities), as well 
as the presentational attractiveness of the city. 

At the same time, the level of development of the 
tourism industry in a certain territory is expressed 
through the provision level of tourism facilities, its 
territorial differentiation, the effectiveness of tourism 
enterprises, the economic role of tourism for a given 
territory (the amount of income and expenses for 
tourism, the tourist balance; the place of tourism among 
other economic sectors).  

Figure 1. The efficiency of forming the resources of an urban tourist destination. 

 
Source: own elaboration. 

 
In a city that is attractive from a tourist viewpoint, 

the efficiency of forming the resources of a tourist 
destination, including commercial, budgetary, and social 
efficiency, is important for tourist demand (Figure 1). 

We believe that these factors are crucial for the 
existence of tourist demand, but they are also 
reinforced by another important factor – the image of 
the city, that is, its image in the imagination of the 
visitor. This factor can be stimulating if the image of 
the city has a positive character, or limiting if it is 
negative (for example, expensiveness or significant 
danger). Thus, the city should have a generalized 
image – the totality of all its characteristics in the 
imagination of a person. 

In each city, tourist resources can be divided into 
four groups by type: cultural and historical, sacred, 
sightseeing, and educational and entertaining. In turn, 
these four types of tourist resources include: culture, 
traditions, history, sights, art, architectural ensembles, 
urban landscapes, convenient transport links, a large 
selection of accommodation and catering facilities, 
availability of various types of services, safety, the 
ability to communicate with a large number of people 
and etc. 

Thus, the resource factor determines the totality 
of the tourist and recreational potential of a city and is 
one of the main criteria when choosing a city for 
tourists. 
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4.2 Results 
 

Having analyzed the various components of the 
tourist potential of European capitals, we compiled a 
cumulative rating of these cities as tourism centers. 
This rating is compiled based on the total tourist and 
recreational potential of each of the European capitals 
because it characterizes the cities as capitals and 
their cultural and historical significance. 

According to our rating of the capitals of Europe 
based on the number of tourist destinations, the top 
ten cities of tourist and recreational potential included 
(by the degree of reduction) Rome, Berlin, Athens, 
Madrid, Amsterdam, and Budapest. Five cities, such 
as Kishinev, Reykjavik, Skopje, Tirana, and 
Podgorica, are at the end of this rating since they have 
the lowest number of points (five each) and, 
accordingly, the smallest number of objects illustrating 
their historical and cultural potential. 

But among them, one can single out the leader 
in the number of monuments of architecture, history, 
archeology, and monumental art, which is Reykjavik 
(482 monuments) and the capital with the smallest 
number of such monuments – Podgorica (337 
monuments). 

According to the rating of European capitals in 
terms of the number of tourist industry facilities, the 
leaders in terms of the number of main tourist 
infrastructure facilities are Paris, London, and Rome 
(Figure 2). 

 
Figure 2. Rating of the European capitals in terms of the 
number of tourist destinations. 

 
Source: Compiled by the authors. 

 
The factor of transport communication is 

developed at a high level, especially in the capitals of 
Western and Central Europe. 

Since the largest capitals of Europe lie on the 
main axes of the world settlement framework, they are 

respectively transport hubs of regional and global 
importance. At the same time, having analyzed the 
various components of the tourist potential of the 
capital cities of Europe, it is possible to derive a 
cumulative rating of these cities as international 
tourism centers (Figure 3). 

Figure 3 shows the top 10 positions that scored 
high in the aggregate rating. 

 
Figure 3. Ranking of European capitals by total tourist 
potential. 

 
Source: Compiled by the authors. 
 

Sarajevo, Tirana, Ljubljana, Reykjavik, and 
Skopje have received the lowest score, ranging from 
27 to 18. But this does not mean that these cities have 
a weak tourist potential and lack prospects for further 
development of tourism. This fact just means that 
tourism for these cities is not a priority at the moment, 
or is still in the process of becoming. The rest of the 
capital cities of the Balkan Peninsula, the Baltic 
States, as well as Eastern Europe are in the second 
half of the rating and have contradictory aspects in the 
development of tourism or its unbalanced 
development. 

According to the rating of the European capitals, 
in terms of the number of tourist industry objects and 
main tourist infrastructure objects, Paris, London, and 
Rome are the leaders, which scored 63, 51, and 45 
points, respectively. They are followed by Berlin (43 
points), Moscow (39), Madrid (38), Prague and 
Amsterdam (33), and Vienna (31). 

The rating is completed by Sarajevo (11 points), 
Minsk (10), Reykjavik (9), as well as Skopje and 
Tirana (8). The development level of tourist 
infrastructure in these cities, except for Reykjavik, is 
still at an insufficient level, although there is a 
tendency to increase capacity in the tourism sector. In 
general, the capital cities of Europe have a high 
infrastructural potential and are well provided with 
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tourist and infrastructure resources, namely 
accommodation, catering, and leisure facilities. 

The transport network is developed at a high 
level, especially in the capitals of Western and Central 
Europe. As for the destinations of tourist flows, the 
main ones are directed to such cities as Berlin, Paris, 
London, Amsterdam, Moscow, Madrid, Rome, Athens, 
Prague, and Budapest. A greater number of other 
European capitals are covered by secondary 
destinations of tourist flows.  

Besides, due to the large tourist attraction of the 
European region, it is characterized by a significant flow 
of international tourists visiting Europe (Lapointe et al., 
2018). The most popular tourist destinations in this 
region are European capitals. They concentrate a 
significant part of the tourist and recreational potential, 
which distinguishes them from other European cities. 

 
4.3 Discussion 
 

The results of our approach to assessing the 
development of urban destinations are consistent with 
the works of Adashova (2019), Vishnevskaya (2020), 
Evsyukov (2019), Koroleva (2019), Molchanova 
(2020), and Petrenko (2020). 

The reliability of the presented approaches is 
confirmed by the fact that most of the studied cities 
have medium and high indicators of total tourist and 
recreational potential (Park et al., 2020). Only some of 
the capital cities of the Balkan Peninsula, the Baltic 
States, and Eastern Europe have a rather low tourist 
and recreational potential, mainly because there is still 
a rather insignificant infrastructure provision of tourism 
in quantitative terms (Rodríguez et al., 2020). 

The tourist flow directions, as well as their 
capacity, are qualitative characteristics that deepen 
this socio-geographical research in the field of tourism 
(Gkoumas, 2019; Baksi, Parida, 2020). According to 
our results, the attendance rate is of great importance 
for characterizing the development of tourism in a 
particular territory. It expresses the relative level of 
popularity of this tourist destination among tourists, 
holiday-makers, and visitors, which also largely 
applies to cities (Zheng et al., 2021). 

A more powerful tourist flow to a particular city 
indicates its attractiveness as a territory for recreation 
and entertainment. The main factors that can 
stimulate (or limit) the tourist flow to any city in the 
country are, first of all, the level of its tourist resource 
base (in this case, it is more appropriate to talk about 
cultural and historical tourist and recreational 
resources), service level and quality, as well as the 
security and the price factor. An important role in 
forming tourist flows to the city is also played by its 
popularity and image. 

5 CONCLUSION 
 

Summing up, it can be noted that the city as a 
tourist destination is a settlement that has a sufficient 
number of tourist and recreational resources, social 
infrastructure facilities, at least one type of transport 
accessibility, and positions itself as a tourist center 
within the state to which it belongs. At the same time, 
internal and external factors have a significant impact 
on tourism development in cities. 

Measures, aimed at developing the tourist and 
recreational sector in tourist cities should provide for 
comprehensive solutions to priority problems of the 
development of cities and their main tourist zones, 
further strengthening of tourist-excursion and 
sanatorium-resort services, expanding the range of 
recreational and tourist services, and creating an 
appropriate material, technical and personnel base, 
increasing the volume of income from tourist activities 
of all types. 

The increase in tourist flows to urban tourist 
destinations will be facilitated by implementing 
geomarketing programs to promote them on the 
international tourist market, which will receive material 
and legal support from the state, as well as by creating 
foreign representative offices for tourist organizations 
that would be engaged in positioning cities in different 
countries worldwide. 
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